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DETAILED ACTION 
Response to Arguments 

1 . Applicant's arguments witli respect to claims 1 -28, 32 and 33 have been 

considered but are moot In view of the new ground(s) of rejection. 

With respect to the rejection of the last office action mailed on 05/02/08, 

Applicant amends claims, discusses the prior arts of record and the claim invention and 

further argues that the prior arts of record do not teach the claims limitations (see page 

12+ of Applicant's Remarks) 

In response. Examiner notes Applicant's amendments/arguments, however the 
Examiner disagrees. Kitsukawa teaches all the claim limitations including checking by 
CPU-29, if a plurality of versions exist for the selected product and presenting the 
different versions to the user. Kitsukawa, further teaches using a user settings and 
preferences for processing of information and configuration of the system (col. 5, line 56- 
col.6, line 18). Kitsukawa teaches that following the selection of advertising mark 720, the 
CPU-29 checks and displays different versions and upon a further selections the CPU-29 
again checks and displays different versions as shown In 706, I.e., when a car ads is 
selected the CPU-29 checks the various versions and displays car, car tires, type, car 
detailing services, car repair services, etc., (plurality of versions). Kitsukawa silent to 
comparing more than one version of the product with previously collected and stored 
preference information associated with the viewer. However, Zigmond discloses 
techniques for intelligent video ad insertion and further discloses comparing ads with 
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previously collected and stored preference information associated with the viewer (figs.1 , 
4-8, col.4, line 53-col.5, line 14, col.9, line 21-col.1 1, line 1+ and col. 13, lines 48-67). 
Zigmond teaches different content rating (versions) associated with the ads or product. 
Hence the amended claims do not overcome the prior arts of record. The amendment to 
the claims necessitated the new ground(s) of rejection discussed below. This office 
action is made final. 

Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for 
all obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

3. Claim 1-24, 32 and 33, are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Kitsukawa et a! (6,282,713) in view of Zigmond et al (6,698,020). 

As to claim 1, note the Kitsukawa reference figures 2 and 4-10, discloses 
method and apparatus for providing on-demand electronic advertising and further 
discloses a method of offering a product for sale presented on an interactive media 
system comprising: 

A first database that contains customer identification and preference information 
(a server at TV Broadcast Station 'BS' of Head end 'HE'), where the BS/HE identifies a 
viewer and preference information of the viewer; a second database (Advertisement 
Server at BS/HE or Merchant site Server) and information describing the products 



Application/Control Number: 10/076,949 Page 4 

Art Unit: 2424 

contained in at least one advertisement (col.1, line 35-col.2, line 15 and col3, line 61- 
col.4, line 12); 

Displaying an image (CPU-29/Display 4A) on the interactive media system 
comprising at least one visual image of the product; and a first program for receiving a 
response from a viewer, selecting the product and a second program that presents 
information of the product to the viewer (figs.4-7, col.6, line 19-64); 

Checking (CPU-29) if more than one version of the product contained within the 
product advertising message exists and if more than one version of the product exist 
then (figs. 5-7); automatically selecting the item based on the user preference information; 
displaying information describing the item and displaying purchasing information that 
allows an easy purchase of the one version of the product (col.8, line 46-col.9, line 1 1 
and col.1 1 , line 62-col.12, line 32), note that following the selection of advertising mark 
720, the CPU-29 checks and displays different versions and upon a further selections the 
CPU-29 again checks and displays different versions as shown in 706, i.e., when a car 
ads is selected the CPU-29 checks the various versions and displays car, car tires, type, 
car detailing services, car repair services, etc., (plurality of versions). 

Kitsukawa, teaches using user settings and preferences for processing of 
information and configuration of the system (col.5, line 56-col.6, line 18), but silent to 
comparing more than one version of the product with previously collected and stored 
preference information associated with the viewer. 

However, Zigmond discloses techniques for intelligent video ad insertion and 
further discloses comparing ads with previously collected and stored preference 
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information associated witli tlie viewer (figs.1, 4-8, col.4, line 53-col.5, line 14, col.9, line 
21-col.11, line 1+ and col. 13, lines 48-67), note different content rating (versions) that is 
associated with the ads or product. 

Therefore it would have been obvious to one of ordinary skilled in the art at the 
time of the invention to incorporate the teaching of Zigmond into the system of Kitsukawa 
to compare a plurality of versions with previously collected and stored preference 
information associated with the viewer, to properly target specific ads based on viewer(s) 
preferences to generate income. 

As to claims 2-3, Kitsukawa further discloses displaying purchasing icon, 
checking if billing and shipping information exist for the viewer and displaying a single 
purchase icon if the billing and shipping information exists and displaying the billing and 
shipping information (col.1 1 , line 62-col.12, line 32), note that the user orders or 
purchases the product electronically and various transaction such as billing and shipping 
information is needed in order for the user to receive the desired product. 

As to claims 4-5, Kitsukawa further discloses display image prior to broadcast of 
the image and combining the icon with a displayed image in the receiving unit (col. 6, 
line 54-COI.7, line 20, col.9, line 34-col.10, line 28 and line 45+). 

As to claim 6, the claimed "A system for advertising and purchasing products 
presented on an interactive television system..." is composed of the same structural 
elements that were discussed with respect to the rejection of claim 1 . 

Claim 7 is met as previously discussed with respect to claims 2-3. 
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As to claim 8, the claimed "A method of offering a product for sale presented on 
an interactive television system..." is composed of the same structural elements that 
were discussed with respect to the rejection of claim 1 . 

Claim 9 is met as previously discussed with respect to claims 2-3. 

As to claim 10, the claimed "A system for advertising and purchasing products 
presented on an interactive television system..." is composed of the same structural 
elements that were discussed with respect to the rejection of claim 1 . 

Claim 1 1 is met as previously discussed with respect to claims 2-3. 

As to claim 12, the claimed "A method of advertising and selling products 
presented on an interactive television system..." is composed of the same structural 
elements that were discussed with respect to the rejection of claim 1 . 

Claim 13 is met as previously discussed with respect to claims 2-3. 

As to claim 14, the claimed "A method of advertising and selling a product on an 
interactive media system..." is composed of the same structural elements that were 
discussed with respect to the rejection of claim 1 . 

Claim 15 is met as previously discussed with respect to claims 2-3. 

As to claim 16, Kitsukawa further discloses changing the appearance of the 
object (figs.5-11, col. 8, line 17-col.9, line 33, line 34-col.10, line 1+ and col.11, line 5+). 

As to claim 17, Kitsukawa further discloses displaying an icon in conjunction with 
the object (col.8, line 17-col.9, line 33, line 34-col.10, line 1+ and col. 11, line 5+). 
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As to claims 18-19, Kitsukawa further discloses displaying text over the object 
and displaying a graphic image over the object (col.8, line 17-col.9, line 33, line 34- 
col.10, line 1+ and col.11, line 5+). 

As to claims 20-21 , Kitsukawa further discloses warping the text to conform to 
the shape of the object and warping the graphic image to conform to the shape of the 
object (col.8, line 17-col.9, line 33, line 34-col.10, line 1+ and col.11, line 5+). 

As to claim 22, the claimed "A system for advertising and purchasing a product 
presented on an interactive media system..." is composed of the same structural 
elements that were discussed with respect to the rejection of claim 1 . 

Claims 23-24 are met as previously discussed with respect to claims 2-3. 

As to claim 29, the claimed "A system for advertising and selling a product 
presented on an interactive television system..." is composed of the same structural 
elements that were discussed with respect to the rejection of claim 1 . 

Claim 30 is met as previously discussed with respect to claims 2-3. 

As to claim 32, the claimed "A method of offering a product for sale in conjunction 
with motion video program presented on an interactive media..." is composed of the 
same structural elements that were discussed with respect to the rejection of claim 1 . 

Claim 33 is met as previously discussed with respect to claims 2-3. 
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4. Claims 25-28 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Kitsukawa et al (6,282,713) in view of Zigmond et al (6,698,020) as applied to 
claim 22 above and further in view of Matsko (2002/0062254) 

As to claims 25-28, Kitsukawa as modified by Zigmond, fail to explicitly teach 
information of past purchases by the customer, determining a price for the product 
employing loyalty information, history of past purchases of products from the same 
retailer/manufacturer. 

However, note the Matsko reference discloses determining customer purchasing 
history and determining a price for the product employing loyalty information, history of 
past purchases of products from the same retailer/manufacturer (fig.1 , page 2, [0018- 
0019]). 

Therefore it would have been obvious to one of ordinary skilled in the art at the 
time of the invention to incorporate the teaching of Matsko into the system of Kitsukawa 
as modified by Wolff to provide special incentives to specific customers or members or 
frequent shoppers. 

Conclusion 

5. Applicant's amendment necessitated the new ground(s) of rejection 
presented in this Office action. Accordingly, THIS ACTION IS MADE FINAL. See 
MPEP § 706.07(a). Applicant is reminded of the extension of time policy as set forth in 
37 CFR 1.136(a). 
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A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1 .136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the date of this final action. 

6. Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to Annan Q. Shang whose telephone number is 571- 

272- 7355. The examiner can normally be reached on 700am-400pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Christopher S. Kelley can be reached on 571-272-7331. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 

273- 8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from 
a USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

/Annan Q Shang/ 

Primary Examiner, Art Unit 2424 



Annan Q. Shang 



